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THE ROAD OF TECHNOLOGY
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SOCIAL MEDIA

Postlethwaite
& Netterville



COMMUNICATION

* Wireless
 Seamless

* Borderless

* Instantaneous
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WHO USES SOCIAL MEDIA?

* 1922 - 1945 - Veterans, Silent, Traditionalist
* 1946 — 1964 — Baby Boomers

e 1965 - 1980 — Generation X, Gen X, Xers

e 1981 — 2000 — Generation Y, Gen Y, Millennial

¥

e 1990’s — Generation “C”
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GENERATION ““C”

e Born after 1990, by 2020 they will make up 40% of
the US population.

* First generation to be born in a 24/7 connected
world.

 They have close social connections, but rarely meet
converse in person....communication by text, video
or data all at once.

* They jump from app to app to app seamlessly
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SOCIAL NETWORKING 101
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e More than 500 million active users (Approx. 1 in every 13
people on earth)

° 48% of 18 to 34 years olds check FB when they wake up,
28% before getting out of bed.

* Average user has 130 friends
* 50% of users log into the site daily
e 700,000 businesses have active pages

* The fastest growing demographic is those 35 years old and
older
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e 75 million user accounts

* 1.3 million tweets per hour

* 35-49 year olds largest age demographic
* More women (53%) than men (47%)

* Most activity happens between 11 a.m. and 3 p.m.
(during the workday)
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Wikipedia
* Almost 14 million articles

* The internet’s most popular encyclopedia

* Written and edited entirely by users, the content is
unverifiable, but commonly used as a reference
point for information seekers
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* 200,000,000 blogs
* 73% of active online users have read a blog
* 45% have started their own blog

* 36% think more positively about companies that
have blogs

* 70% of bloggers are organically talking about
brands; 38% post brand or product reviews
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Linked [f}].

* 101 million members

* Average Age: 41

* 58.9% Male

* Household Income: $109,703
* College Grad: 80%

* Business Decision Maker: 49%
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SOCIAL MEDIA
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William Gautreaux | LinkedIn

Lawyers - Need Clients? - Avoid the Top 5 Online Marketing Mistakes for Lawyer:

William Gautreaux [ ] &
IT Manager at Lafourche Parish School Board
Houma, Louisiana | Financial Services

m @

The Parish School Board CF

+ Senior Vice President / Director at Capital One Bank Cf

« Senior Vice President at Hibemia National Bank Cf

« Executive Vice President - Chief Financial Officer & Chief
Operations Officer at Argent Bank

see all...

Education « Micholls State University

» Terrebonne High School

= Micholls State University
Recommendations 10 people have recommended William
Connections 298 connections
Public Profile http:/fwww_linkedin.com/pub/william-gautreaux/11/1ba/440

|-# Share = POF =4 Prirt Flag
Summary

Bank Financial Accounting, Bank Operations and Customer Service primary focus: Interested
in building business, customer and managemen relationships. Major accomplishments:
Extensive knowledge in all aspects of banking with concentration in financial accounting, risk
management, busiess continuity management, disaster recovery.

Specialties
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SOCIAL NETWORKING

Online service,

platform, or site that
faCEbOOk focuses on building and
reflecting of social
® networks among people
LlnkEd m who share interests

and/or activities
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SOCIAL NETWORKING

me  WWhat is LinkedIn?  Join Today  Sign In

Over 100 million professionals use Linkedin to c 2din Today

exchange information, ideas and oppgftunities First Name:
‘._:,;;}a Stay informed about your contacts angMdustry Last Name:
mEdge you need to achieve your goals Email:

.;.ﬂ Control your professional identity online Password:

& or more characters

“Jon now

Already on LinkedIn? Sign in.
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SOCIAL NETWORKING
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x More...

Basit Account: Upgr

Linked{fd. Home Profil

My Profile

e Contacts Groups Jobs Inbo

Build Your Resume

Linkedm

e D i
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n your '
your resume — jobs, education,

Edit My profile  View

Add Education

Country: United States
State: Louisiana v

versity v

ol, please select "Other "

gchool Name: goutheastern Louisiana Uni
Tip: if you can't find your scho
Degree: BA

Graphic Desi anl

Field(s) of Study: Marketing &
glish Physics Economics

experience, etc...
e Get reco
m m e i Kam es. EN
emp|oyer5 hdations from preViOUS DatesAﬁended:E- P‘v ti v
Y L' k a n d p e e rS Tip: current students: enter your expected graduation year
INK your . Activities and
. sc)Cilzle rsonal website or links to Societes:
networking sites. e e
Additional Notes:

v  UPLO
y Linke:llz )(OUR RESUME TO YOUR PROFILE!
is more for Professional Searches.
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SOCIAL NETWORKING
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Who Can See Your Profile?

If you prefer for your profile to NOT be seen publically,
or for certain information to show to those whom you

have NOT added as a FRIEND or CONTACT, be sure to
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adjust your privacy settings.

**Some employers look at your FRIENDS, too**

& Show detgils
Pas, -
t Positiong

Privacy Settings

Shoy detaijy
& Education.s

Profile Information
Control who can see your profile and who can post to your Wal

Show degyig
1] Web&it&s

by /nterests

b=

Contact Information
Control who can contact you on Facebook and see your contact information and email

i3]
o

Applications and Websites
Control what information is available to Facebook-enhanced applications and websites

ey
&

Search
Control who can see your search result on Facebook and in search engines

E

Block List
Control who can interact with you on Facebook

L
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SOCIAL NETWORKING

How Employers are using

:nd Linked [

* Scanning profiles for content and ‘appropriate behavior’

* Looking for experience

* Looking for activity in their communities (both physical and
ONLINE)

* Seeing what people have to say about them

* Seeing how in-tune they are to what’s going on around
them

Postlethwaite
& Netterville



TECHNOLOGY
TRENDS

WHERE ARE WE GOING?




CONTENT AGGREGATION
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NOWNESS~
BEYOND "NOWNESS"

- the semantic web
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AUGMENTED REALITY
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SOCIAL CRM ?
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AUGMENTED REALITY IN REAL TIME
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WEB 2.0

Refers to the second generation of the World Wide
Web, especially the movement away from static

webpages to dynamic and shareable content
and social networking

» » A new generation of web
. ' services and applications with
an increasing emphasis on

human collaboration.
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SOCIAL MEDIA 20??

MNew social tools &

SErvices Privacy
Content Single Destination
Websites
Collaboration Desired Exclusivity
Machine Inteligence Heal Relationships
Soclal Gonnections Ulrect Only Marketing
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SOFTWARE/

APPLICATIONS




SURVEY RESULTS

What Managers say: What Interns say:

IDEA/ACL  |IDEA/ACL
e Word e Word
e Qutlook e Qutlook
e PowerPoint  Access
e Adobe e PowerPoint
e Access e Adobe
e Social Media

But, according to both managers and interns, the #1 technology
students should learn is...
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SPREADSHEET MANAGEMENT:
NOT WHAT YOU FIGURED?

Describe the level your organization
Utilizes spreadsheets to support business

processes or financial reporting

m Heavy. We rely on spreadsheets for critical
portions of the business

23 o 3 % \ M Limited. We have some use of spreadsheets but
significant spreadsheet errors could not impact
the business

None. We do not use spreadsheets

70.1 %

m Don't Know/ Not Applicable

Votes Received: 2804
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SPREADSHEET MANAGEMENT:
NOT WHAT YOU FIGURED?

Does your organization factor
spreadsheet risk into your overall

risk reporting and decision-making

B Spreadsheets are considered as a part of
my company’s periodic risk assesment

41.9 % B Spreadsheets are not considered as a
part of my company's periodic risk
assesment

My company does not formally assess
risks on a periodic basis

H Don't Know/Not Applicable

Votes received: 2908
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| MICROSOFT EXCEL

—

WHY EXCEL?

e Easily emailed or transferred among users to share
accounting information because so many companies use
Excel

e Other spreadsheet software is usually compatible with

Excel because of its popularity, allowing the user to open
and manipulate an Excel spreadsheet
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CLOSING REMARKS

* Technology is constantly changing the way we do
our jobs. Are you embracing the change or fighting
it?

* Most of these new tools help makes our jobs/lives
easier and more efficient, if we know how to use
them!
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QUESTIONS?

RPILCHER@PNCPA.COM
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FINANCE OFFICERS

GOVERMNMENT
4O NOILVYIDOSSY

LOUISIANA

Robin Pilcher — rpilcher@pr

WWW.pncpa.com
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